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Executive Summary 

 
 This report elucidates the findings of the 2017 Postal Code Survey, conducted 
by the Goderich Downtown BIA from June 25th to July 26th, 2017. Each of the 
twenty-five participating businesses were given a survey booklet, a counter sign 
advertising the survey, and a cash register survey reminder. Each business agreed to 
reference the survey at the end of each sale. Customers were asked to voluntarily 
write down their postal code in the survey booklet. This survey was undertaken for 
the purpose of determining the geographic representation of people visiting the 
Goderich downtown businesses. This was observed through their postal codes. The 
survey results indicate that the majority of those who visited the Downtown during 
the survey period, and left their postal code, were residents of Ontario. Of those 
visiting from Ontario, the majority were from urban areas with the highest 
representation of postal codes coming from Goderich and area, the Greater Toronto 
Area, and Kitchener-Waterloo Region. This report therefore deals mainly with the 
Ontario data, drawing conclusions about the top five postal codes, Forward 
Sortation Areas, and Geographic Regions represented in the postal code data. Due to 
underrepresentation of postal codes outside of Ontario, as well as internationally, 
constructive conclusions could not be made from that data.  
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I. Introduction 

 
The collection of population and demographical data accounts for a large 

part of market research. The collection of postal code data provides valuable 
insights into both of these factors. Major retailers such as the Liquor Control Board 
of Ontario and the WalMart Corporation use postal code data to dictate such 
business aspects as regional product offerings and insight into new location 
opportunities. While these considerations are very useful to local entities such as 
Business Improvement Areas (BIAs), this type of information is particularly 
valuable for the insight it provides into planning and advertising. This survey was 
undertaken for the purpose of determining the geographic representation of people 
visiting the Goderich downtown businesses. This was observed through their postal 
codes.  

This information can be used to determine the trade area of the Goderich 
Downtown Business Improvement Area during the summer months. The results of 
this survey have potential applications in the planning of new services, determining 
product offerings, evaluating current advertising practices, and developing future 
targeted advertising strategies (How to Do an Audience Analysis, 2013). 
Additionally, the information can be used to infer what attracts customers to the 
BIA, or conversely what prevents customers from visiting.  

The data gathered from this study is organized into four distinct groups: 
Ontario, Eastern Provinces (including Quebec, New Brunswick, PEI, Nova Scotia, and 
Newfoundland and Labrador), Western Provinces (Manitoba, Saskatchewan, 
Alberta, British Colombia, Yukon Territory, and Northwest Territories), and 
International. The data for each set is compared in terms of representation within 
their own data subset, and within the total data set. The Ontario and total data sets 
were examined for postal codes that denoted rural vs. urban populations. This 
information was used to draw conclusions about rurality and urbanicity within the 
target region on the Downtown BIA. This was determined by observing the forward 
sortation area (FSA) of the postal code, which is determined by the first three digits 
of the postal code. The number contained in the FSA denotes rurality. A zero value 
indicates a rural postal code; where as any value other than zero indicates an urban 
postal code (Postal Codes in Canada, 2017).  
 The following report summarizes the results of the 2017 Postal Code Survey 
and provides the groundwork for future analysis of the Goderich Downtown BIA 
trade area.  
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II. Methodology 
 

Thirty businesses were selected from a list of retail, food service, self-care, 
and financial services in the Downtown BIA. These were chosen to reflect the 
diversity of businesses that draw locals and tourists to the downtown core during 
the summer months.  An email was sent to each of the businesses identified during 
the selection process one week prior to the beginning of the survey. This afforded 
the businesses the opportunity to agree or decline to participate prior to receiving a 
personal visit. BIA staff then visited each business in person the week before the 
survey began to secure the remaining participants and distribute the survey. A total 
of 25 businesses consented to participate, and the survey began on the 26th of June.  

To participate, each business received a small notebook (Appendix, Image 3), 
a cash register sticker that reminded employees to ask for the customer’s postal 
code (Appendix, Image 2), and a counter sign (Appendix, Image 1) that advertised 
the survey to the customer. During the personal visits, each business was instructed 
on the procedure of the survey: at the end of each transaction the employee was to 
ask the customer to write their postal code in the booklet.  

Mid-way through the four-week survey period, a representative of the BIA 
visited each of the businesses to check on the progress of the survey, replenish 
materials, and to inquire about potential obstacles to the survey’s success such as 
unwillingness to provide postal codes, or failure to acknowledge the survey. The 
surveys were collected on the final day of the survey, July 26th, 2017. The postal 
code data was catalogued in an excel spreadsheet and is displayed in this report.  

For the sake of clarity, the data is organized into four distinct subsets: 
Ontario, Eastern Provinces (including Quebec, New Brunswick, PEI, Nova Scotia, and 
Newfoundland and Labrador), Western Provinces (Manitoba, Saskatchewan, 
Alberta, British Colombia, Yukon Territory, and Northwest Territories), and 
International. Three key conclusions were drawn from the Ontario data: the top five 
postal, the top four forward sortation areas, and the top five geographic regions 
represented in the data set. The numbers of respondents for each distinction were 
compared to both the Ontario data, and the total data set. The Eastern and Western 
Provinces data sets were each compared to the total data set, and then the total 
numbers of respondents per province were compared to their respective data 
subset. The international data was compared to the total data set, then broken down 
by country, with the representation of each country compared to the total 
respondents for the international subset. As the United States of America provided 
the most significant representation within the subset, it was further broken down 
by state and compared to the total data collected from the United States of America. 
It is important to note that the representation of international postal codes was not 
enough to be statistically significant. Finally, forward sortation data was examined 
for rurality or urbanicity. This was done by recording the middle digit of the FSA. 
FSA with a 0 were catalogued as rural with any other digit catalogued as urban 
(Postal Codes in Canada, 2017).  Urban vs. rural respondents were compared both 
within the Ontario dataset, and against the data set as a whole.  

The survey booklets were shredded and disposed of in order to respect the 
privacy of the participants and respondents. 
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III. Results  
 

 
 
Figure One: Chart displaying the representative populations found in the total 
postal code data set.  
 
 

Subset Number Percentage (%) 

Eastern Provinces (PEI, QC, NB, NS, NL) 11 0.9 

Western Provinces (MB, SK, AB, BC, YT, NWT) 28 2.3 

International  41 3.4 

Ontario 1137 93 

 
Table One: Table displaying the representative populations found in the total postal 
code data set.  

1%2%

3%

94%

Representative Areas Found in Postal Code Data 

Eastern Provinces (PEI, QC, NB, NS, NL)

Western Provinces (MB, SK, AB, BC, YT,
NWT)

International

Ontario
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A) Ontario Data  
 

 
 
Figure Two: Pie chart displaying the top five postal codes represented in the total 
data set by postal code, location, and percentage.  
 

Postal Code Location Number Percentage (%) 

N0M 1G0 Bayfield 46 3.8 

N0M 1L0 Clinton 39 3.2 

N7A 3Y2 Goderich 37 3 

N7A 3X8 Goderich 22 1.8 

N7A 3Y1 Goderich 22 1.8 

 
Table Two: Table displaying the top five postal codes represented in the total data 
set by postal code, location, and percentage.  

N0M 1G0 Bayfield
3.8%

N0M 1L0 Clinton
3.2%

N7A 3Y2 Goderich
3%

N7A 3X8 
Goderich 1.8%

N7A 3Y1 
Goderich

1.8%

Top Five Postal Codes Represented in Total Data  
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Figure Three: Pie chart displaying the top five Ontario postal codes represented in 
the Ontario data subset by postal code, location, and percentage.  
 

Postal Code Location Number Percentage (%) 

N0M 1G0 Bayfield 46 4 

N0M 1L0 Clinton 39 3.5 

N7A 3Y2 Goderich 37 3.3 

N7A 3X8 Goderich 22 1.9 

N7A 3Y1 Goderich 22 1.9 

 
Table Three: Table displaying the top five Ontario postal codes represented in the 
Ontario data subset by postal code, location, and percentage.  
 
 

N0M 1G0 Bayfield
4%

N0M 1L0 Clinton
3.5%

N7A 3Y2 Goderich
3.3%

N7A 3X8 
Goderich

1.9%

N7A 3Y1 
Goderich

1.9%

Top Five Ontario Postal Codes Represented in Ontario Data
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Figure Four: Pie chart displaying the top five geographic regions represented in the 
total postal code data by geographic region and percentage.  
 

Region Number  Percentage (%) 

Southwestern Ontario 806 66.2 

Greater Toronto Area 102 8.38 

Kitchener-Waterloo Reigion  92 7.6 

London 67 5.5 

Niagra Region 32 2.6 

 
Table Four: Table displaying the top five geographic regions represented in the 
total postal code data by geographic region and percentage.  

Southwestern 
Ontario
66.2%

Greater Toronto 
Area 8.38%

Kitchener-
Waterloo Reigion 

7.6%

London
5.5%

Niagra Region
2.6%

Top Five Geographic Regions Represented in Total Data 
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Figure Five: Pie chart displaying the top five geographic regions represented in the 
Ontario postal code data by geographic region and percentage.  
 

Region Number Percentage (%) 

Southwestern Ontario 806 70.9 

Greater Toronto Area 102 8.97 

Kitchener-Waterloo Reigion  92 8.1 

London 67 5.9 

Niagra Region 32 2.8 

 
Table Five: Table displaying the top five geographic regions represented in the 
Ontario postal code data by geographic region and percentage.  

Southwestern 
Ontario
70.9%

Greater Toronto 
Area

8.97%

Kitchener-
Waterloo Reigion 

8.1%

London
5.9%

Niagra Region
2.8%

Top Five Geographic Regions Represented in Ontario Postal 
Code Data
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Figure Six: Pie chart displaying the top four forward sortation areas represented in 
the total data set.  
 

FSA Region Number Percentage (%) 

N7A Goderich 466 38.3 

N0M South/Central Huron 180 14.8 

N0G North Huron/South Bruce 50 4.1 

N5A  Stratford  31 2.5 

 
Table Six: Table displaying the top four forward sortation areas represented in the 
total data set. 
 

N7A Goderich
38.3%

N0M South/Central 
Huron
14.8%

N0G North 
Huron/South Bruce

4.1%

N5A  Stratford 
2.5%

Top Four Forward Sortation Areas Represented in Total Data 
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Figure Seven: Pie chart displaying the top four forward sortation areas represented 
in the Ontario data subset by FSA, location, and percentage.  
 

FSA Region Percentage (%) 

N7A Goderich 40.9 

N0M South/Central Huron 15.8 

N0G North Huron/South Bruce 4.4 

N5A  Stratford  2.7 

 
Table Seven: Table displaying the top four forward sortation areas represented in 
the Ontario data subset by FSA, location, and percentage. 
 
 

N7A Goderich
40.9%

N0M 
South/Central 

Huron
15.8%

N0G North 
Huron/South 

Bruce
4.4%

N5A  Stratford 
2.7%

Top Four Forward Sortation Areas Represented in Ontario 
Geographic Data
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B) Eastern Provinces Data  
 

 
 
Figure Eight: Pie chart displaying the representation of postal codes in the Eastern 
provinces data set by province and percentage.  
 

Province Number Percentage (%) 

PEI 1 9 

Quebec 3 27 

New Brunswick 1 9 

Nova Scotia 2 18 

Newfoundland and Labrador 4 37 

 
Table Eight: table displaying the representation of postal codes in the Eastern 

provinces data set by province and percentage. 
 

PEI
9%

Quebec
27%

New 
Brunswick

9%Nova Scotia
18%

Newfoundland and 
Labrador

37%

Representation in Eastern Province Data Set by Province 
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C) Western Provinces Data  
 

 
 
Figure Nine: Pie chart displaying the representation of postal codes in the Western 
provinces data set by province and percentage. 
 

Province  Number Percentage (%) 

Manitoba 1 4 

Alberta 9 32 

Saskatchewan 2 7 

British Colombia 14 50 

Yukon Territory  2 7 

 
Table Nine: Table displaying the representation of postal codes in the Western 
provinces data set by province and percentage. 
 
 

Manitoba
4%

Alberta
32%

Saskatchewan
7%

British Colombia
50%

Yukon Territory 
7%

Representation of Western Provinces in Postal Code Data
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D) International Data 
 

 
 
Figure Ten: Pie chart displaying the representation of international postal codes 
within the International Data Subset.  
 

Country  Number Percentage (%) 

USA  34 83 

Australia 3 7 

Sweden 1 2 

England 1 2 

Germany 1 2 

Netherlands 1 2 

 
Table Ten: Table displaying the representation of international postal codes within 
the total International Data Subset. 

83%

7%

3%

3%
2% 2%

Representation of International Postal Codes

USA

Australia

Sweden

England

Germany

Netherlands



 

15 
 

 
 
Figure Eleven: Pie chart displaying the representation of individual states with 
American postal code data by percentage.   
 

State Number Percentage (%) 

Michigan 12 35 

Nevada 1 3 

New Jersey 1 3 

New York 3 9 

Ohio 1 3 

Pennsylvania 1 3 

Virginia 1 3 

Wisconsin 1 3 

Alaska 1 3 

Arizona 2 6 

California  5 15 

Colorado 1 3 

Georgia 1 3 

Illinois  1 3 

South Carolina 1 3 

Utah 1 3 

 
Table Eleven: Table displaying the representation of individual states with 
American postal code data by percentage.  

35%

3%

3%
9%3%

3%
3%

3%

3%

6%

15%

3%

3%
3%

3%

3%

Representation of American Postal Codes by State

Michigan Nevada

New Jersey New York

Ohio Pennsylvania

Virginia Wisconsin

Alaska Arizona

California Colorado

Georgia Illinois

South Carolina Utah
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E) Rurality vs. Urbanicity  
 

 
 
Figure Twelve: Pie chart displaying rural vs. urban postal codes identified in the 
Ontario data subset.  
 

FSA Type Number Percentage (%) 

Rural  311 27.4 

Urban 826 72.6 

Table Twelve: Table displaying rural vs. urban postal codes identified in the 
Ontario data subset. 
 

 
 
Figure Thirteen: Pie chart displaying rural vs. urban postal codes identified in the 
total postal code data set.  

FSA Type Number Percentage (%) 

Rural  318 26.1 

Urban 899 73.9 

 
Table Thirteen: Table displaying rural vs. urban postal codes identified in the total 
postal code data set. 

Rural
27%

Urban
73%

Representation of Rural vs. Urban 
Postal Codes in Ontario Data 

Rural
26%

Urban
74%

Representation of Urban vs. Rural 
Postal Codes in Total Data
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IV. Discussion  
 

The 2017 Postal Code survey received over 1244 entries over the four-week 
survey period. Of the 1244 recorded, 1217 were verifiable. Unsurprisingly, an 
overwhelming majority of the respondents were residents of Ontario. Ontario 
respondents accounted for 1137 out of the 1217 verifiable entries. This accounts for 
approximately 94% of the total data. The largest number of respondents were 
residents of the N7A forward sortation area. This FSA refers to the entire town of 
Goderich, and the surrounding areas such as Carlow and Benmiller. This result 
confirms our original assumption that most respondents would be local to Goderich. 
However, in examining the postal codes as a whole, the highest representation from 
a single postal code was N0M 1G0, a postal code assigned to the town of Bayfield, 
ON, with the second highest representation belonging to N0M 1L0, the postal code 
for Clinton, ON. These small neighbouring communities share similar characteristics 
to the Goderich Downtown, and therefore more investigation will be needed to 
determine what attracts residents of these communities to the Goderich BIA. These 
results are consistent with the geographical region data, which shows that the 
overwhelming majority of the respondents from Ontario were residents of 
Southwestern Ontario. By cataloguing the FSA data, we were able to determine that 
of the 1137 Ontario respondents, 311 were residents of a rural FSA. This 
information provides demographical insight into the customer base of the BIA. 
However, as some FSAs encompass an urban centre and surrounding fringe-rural 
communities (such as the N7A postal code data), this information is not an entirely 
accurate predictor of urbanicity vs. rurality.  

Due to the low representation of Eastern and Western provinces within the 
postal code data set, no concrete conclusions can be drawn from the Eastern and 
Western Provinces data subsets. It may be notable that fifty percent of respondents 
in the Western Provinces data subset reside in British Colombia; however, this 
number is not significant when compared to the total number of respondents from 
Western Provinces, which is just twenty-eight. The number of tourists visiting the 
BIA from other provinces within Canada is likely much higher; however, this is not 
sufficiently represented in the data to draw conclusions. 

International postal codes were not sufficiently accounted for in the data set 
to draw conclusions about the representation of customers from abroad. It is; 
however, interesting to note that the majority of international postal codes recorded 
were from the United States of America. Out of these entries, most respondents 
were residents of Michigan. More data will be needed to understand this 
phenomenon.  

Privacy acted as a significant barrier to the success of the survey, particularly 
as it applies to respondents from outside of the province and abroad. Key industries 
such as financial institutions and accommodations were hesitant to participate in 
the survey due to concern for the privacy of their customers. These institutions 
were included in the target group of participants as they regularly serve tourists and 
those coming from outside of the community. This concern may account for the lack 
of respondents from outside the province and abroad. Privacy concerns were also 
apparent through speaking with business owners during the midway visits. Some 
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customers felt that providing their postal code was an unnecessary violation of their 
personal privacy. This concern may stem from the current practice of larger 
corporations who, after taking postal code information from customers, sell the 
information to advertising companies (Tanner, 2013). In the future, it is important 
that the vendors are made more familiar with the potential uses for the survey. This 
will allow them to answer questions about the security of the information provided 
by customers.  

Another significant challenge to the success of the survey was human error. 
During the midway visits, the vendors were forthcoming about forgetting to 
acknowledge the survey, or forgetting to remind their employees to do so. This was 
particularly difficult if the survey was not easily accessible on the counter. We had 
hoped to mitigate this with the inclusion of a reminder to both the customer (see 
Appendix, image 1), and the cashier (see Appendix I, image 2); however, it became 
evident through the midway visits that while it was a sufficient reminder, it was not 
as effective as we had hoped.  

Despite the lack of out-of-province and international data, the information in 
the Ontario data subset has many applications in the improvement of the Goderich 
Downtown BIA. By observing the trends in regional-based data, the BIA may 
determine their trade area (How to Do an Audience Analysis, 2013). This 
information is useful in the development of targeted advertising strategies, and 
determining service offerings. The postal code-specific data may be useful in 
determining the types of businesses the BIA will attract in the future. By identifying 
well-represented areas within the geographic region, the BIA is able to gain a better 
idea of the types of services that attract those outside of the community to the 
Downtown. By ensuring that the BIA fills the gaps in the downtowns of other 
communities, the Downtown may therefore be able to attract new, and previously 
unreachable, populations.  
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V. Appendix  
 
Glossary  
 
Forward Sortation Area: a geographical region in which all postal codes start with 
the same three characters. The first letter denotes the province of origin. A single 
letter identifies each postal code within each province and/or territory, save for 
Ontario and Quebec. Due to their large populations, the first letter of the postal 
codes within latter two provinces denotes the basic geographical region within the 
province itself. Ontario is split into five regions: N (Southwestern Ontario), M (GTA), 
L (GTA), K (Mideastern Ontario), and P (Northern Ontario). Quebec is split into four 
regions: J (Northern Quebec), G (Northeastern Quebec), E (Eastern Quebec), and H 
(Southern Quebec). The number indicates whether the population is rural or urban. 
Rural populations are denoted with the number 0, while any other digit denotes 
urban populations. The final letter specifies a specific region.  
 
Local Delivery Unit: refers to the last three digits of a postal code, which denotes 
the post office location and a range of specific addresses serviced by it.  
 
Representation: the total number of respondents from a particular postal code or 
geographic area represented in the data set.  
 
Rurality: the rural character of a population or populations.  
 
Trade Area: The geographic area within which a business, or group of businesses, 
derives most of their business.  
 
Trade Area Analysis: The process of determining the geographic area within which 
a business, or group of businesses, derives most of their business.  
 
Targeted Advertising: is a form of advertising that allows advertisers to use 
demographical data to target the most receptive audiences with certain traits, based 
on the product or person the advertiser is promoting and to whom.  
 
Urbanicity: the urban character of a population or populations.  
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Map of the Goderich Downtown BIA  

 
 
Participating businesses marked by red dots. 
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Survey Materials  
 
The following letter was given to each business approached to participate in the 
survey.  
 
May 31st, 2017  
 
Hi There! 
 
My name is Elizabeth Dwyer and I am joining the Goderich Downtown BIA this summer as an 
Economic Development and Data Collection Associate. This summer I will be assisting the BIA 
with their 2017 Postal Code Survey. I am writing today to request your business' participation in 
this endeavor.  
 
You have been selected to participate in this survey as we believe that your business reflects the 
diverse customer base of the Downtown. To participate, you will be given a small folder 
containing a form that simply asks for the customer’s postal code. We ask that you acknowledge 
the survey at the end of each transaction. There is no limit to the amount of times they may sign 
it. To show our appreciation for your participation, your business will be entered to win a grand 
prize of a $100.00 Visa gift card. The survey will run for approximately four weeks between June 
26th, 2017 and July 25th, 2017. At the end of the survey period a BIA representative will collect 
the folders, and the postal code data will be compiled into a snapshot of the target region of the 
Downtown. After the data collection process, this information will be discarded securely. A copy 
of the forthcoming report will be made available to you.  
 
This survey aims to observe where customers visiting the Downtown are coming from in order 
to discern the target demographic and reach of BIA businesses over the summer months. This 
information has the potential to aid in the targeting of advertising materials 
and determining what items may be of interest to prospective customers. The survey data will 
be an important tool for growing and strengthening the business strategy of the BIA as it will 
allow us to better serve our existing customer base and attract new ones.  
 
Please consider helping us serve you better by participating in this survey. To confirm your 
participation, please let us know by contacting our office at the contacts listed below by 
Wednesday, June 21st, 2017. If you have any questions regarding the survey, please feel free to 
contact the BIA Office at (519)-524-1466, or by email at bia@goderich.ca.  
 
Thank you for your consideration of this request.   
 
Sincerely,   
  
 
Elizabeth Dwyer  
Economic Development and Data Collection Associate  
Downtown Goderich BIA  
bia@goderich.ca 
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Image 1: Copy of the customer reminder sign given to each business in a 4x6” 
plastic frame.  
 

 
 
Image 2: Copy of the employee reminder sticker given to each business measuring 
roughly 1x2” in size.  
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Image 3: Picture of the notebook given to each business for postal code recording 
measuring roughly 2x3” in size.  
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